





- Executive Summary - Objectives

« Brief Summary - Strategies

- Social Media Presence - Target Audience

- Competitive Analysis - Venn Diagram

- Goals « Primary and Secondary
Audiences

R



Table of Contents

« ToOls - Budget
 Implentation « Return on Investment
- Calendar « Questions

« Monitoring

 Tuning

R



Executive Summary

After auditing Human Interaction's Instagram and Facebook, we found that
Human Interaction can improve engagement levels across Instagram and
Facebook, and by improving TikTok Human Interaction can connect to a growing
younger demographic. The overall goal Is to increase brand awareness and

engagement within the Norman community.
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Brief Overview

Industry / Category

e Shopping and Retail: vintage, apparel, floral by the stem, Oklahoma small
business brands, Oklahoma-specific clothing
e Classified as a boutigue
o Single-establishment store

e Clothing / retall industry is highly competitive in Norman, Oklahoma
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Brief Overview

Brand/Organization

Slogan:

Hl! A place.
With
things.
For people.
Like you.

for
short




Brief Overview

Merchandise

Vintage Reworked Candles
Clothes Apparel & Inscense

Oklahoma Men & Women's
Goods Clothing

Floral by the Potted
stem Plants

Stationary

Home Goods
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SMM = Brand Success!

By establishing a cohesive
image, we can strengthen the

brand! Stay up to date with the latest
trends to appeal more to
consumers!

Promote merchandise on
socials to help attract more
customers!




Oct. 3 - Nov. 1, 2022

Social Media Presence

Instagram

Comments on Instagram lean more positive, complementing the
company/product featured or are another account asking them to
Sentiment promote on their account.

Reach 7,579 followers / 11.5 K accounts reached / 1,238 accounts engaged

Company Post 25 post

Feedback 1.Post - 2,576 likes / 71 comments / 103 saves / 33 shares
2.Stories - 13 replies / 24 shares
3.Video - 48 likes / 3 saves

ART 30 min
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Oct. 3 - Nov. 1, 2022

Social Media Presence

Facebook

Comments on Facebook lean more positively and compliment the
Sentiment product or ask neutral follow-up questions.

Reach 1,912 followers / 798 reach / 317 engagement
Company Post 25 post

Feedback 1.115 reactions / 4 comments / 6 shares / 73 photo views / 1 link click

ART 30 min
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Overview of Competitive
Analysis

Online Stores

Lucca

Human Interaction

Savvy




Human Interactionhasa | gcation further out from the

strong presence and is stadium compared to other Partner WIIJ\C/Ih thir butsmesses hurther outnrom the stadium
S | | on Main Stree
working building that on boutiques and specialty
Facebook and Instagram. clothing stores.

The company is working to
pany 1S working The company uses features

target the target . . . .
demog ranhic b ?Jsin like Instagram Stories but Be involved with Norman Art
: Sl U. .g does not use the highlights Walk and other events on Online Shopping
different ways to distribute , ’
: feature so a lot of the Main
content like Instagram Reels ,
content disappears.

and Instagram Stories.




Savvy

Lucca

The company has started a
following on Instagram with the
target audience.

Savvy is taking the right approach
by mainly using Instagram.

Lucca has a very strong brand
presence and following on
Instagram and Facebook.

Proven to be working on engaging
content for the target audience
like Instagram Reels.

Committed to going after the
target demographic.

Located right on Campus Corner
(central to students)

Less than desirable brand
presence on Instagram and
Facebook.

Instagram is not consistent and
does not have a cohesive look.

Does not take advantage of all
the ways of distributing content
on social media.

Company’s profiles are not
area-specific, meaning that the
profile represents all of the
locations across Oklahoma.

Some of the posts get lost in the
feed/algorithm and get less
engagement than desired
considering the number of
followers Lucca has

Instagram has the largest
concentration of the target
audience.

Partner with students at the
University.

Take advantage of game day and
events.

Collaborate with other businesses
and students to expand their
reach.

Game day deals/events

Collaborate with other Lucca
locations to keep a cohesive look,
but separate the accounts for
each target

Lucca and Human Interaction are
direct competitors with Savvy.

Online shopping and the
emergence of online stores like
shein are in competition.

Close proximity to the Savvy store
(right down the street from each
other)

\ 4

Online shopping threatens
customer attraction
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Goals

1.Grow following across all social media platforms.
2.Create a cohesive brand presence across all social media platforms.
3.Increase engagement and reach across all social media platforms.

4.Drive word-of-mouth recommendations among college students.
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Objectives

Increase and refine
key words and hashtags
monthly

Post consistently on
each individual social
media platform for 12 months

Increase engagement
by 109 each month

Increase social media
followers by 5% each month

Create a brand package that
includes filters, fonts, colors,
ect. by the end of the year

Establish a specific brand
voice for social media verbiage
by the end of the year







target audiences
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e Men and
Women

e 20-30 vyears

old

« College+
education

e Upper

e Women

e 30-45 years old

e Upper/Upper-
middle class

e Single or

married with
kids
 Norman locals middle/middle

class
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Platform Specific Tools &

Instagram

« Using the shop feature to gain
traffic towards the website
« Encouraging customers to use a
HI specific hashtag
» Post Reels for more engagement
« Posting consistently throughout
the week

« Use for informative instances
. (shorter hours, store closures,
sales, etc.)

Tactics

Facebook

« Post about promotions/sales
weekly

« Engage with the older audience
taste

« Monthly Giveaways (increase
following on all platforms)

« Use for informative instances
(shorter hours, store closures,
sales, etc.)

TikTok

« Post outfit inspiration for time of
year (game days, holidays,
seasonal, etc.)

« OOTD posts weekly for
engagement

e Interact with followers
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SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY
27 28 29 30 1 2 3
IG/FB: Weekly Sale IG: New Arrivals Post | IG/FB: Weekly Quote | TikTok: OOTD Video |IG: December IG: Product Feature
Post TikTok: New Arrivals Post Giveaway Post post
video
4 5 6 7 8 9 10
IG/FB: Weekly Sale FB: Promotional Post | IG/FB: Weekly Quote | TikTok: OOTD Video IG Product Feature FB: Promotional Post
Post Post post
11 12 13 14 15 16 17
IG/FB: Weekly Sale IG: New Arrivals Post | IG/FB: Weekly Quote | IG: Holiday Gift Ideas | IG: December TikTok: Holiday
Post FB: Promotional Post | Post post Giveaway Reminder parties outfit ideas
TikTok: OOTD Video Post video

IG: Product Feature

post
18 19 20 21 22 23 24
IG/FB: Weekly Sale TikTok: New Arrivals IG/FB: Weekly Quote | IG: Stocking stuffers IG: Product Feature FB: Promotional Post | IG/FB: Happy
Post video Post ideas post post Holidays Post

IG: New Arrivals Post

TikTok: OOTD Video

FB: Promotional Post

25
IG/FB: Closed today
post

26
TikTok: New Years

outfit inspo video
FB: Promotional Post

27
IG/FB: Weekly Quote
Post

28
TikTok: OOTD Video

29

IG: December
Giveaway Winner
Post

FB: Promotional Post

30

|G: Product Feature
post

31




Sample Post -
Instagram

 This sample post for Instagram
represents the new arrivals graphic
that goes out bi-weekly to promote
new merchandise and increase store
traffic.

« The consistent graphic allows for a
cohesive brand look on the feed.

O thehumaninteraction & - Follow

SHOP NOW IN-STORE
AND ONLINE

QY N

2,536 likes

thehumaninteraction lots of new arrivals in-store &
online . swing on by or jump online for first dibs /
#oklahoma #newarrivals #comeshop #keepitlocalok

View all 16 comments




@ tmenyrzcion, Sample Post -

you heard it here first . take 25% off your entire purchase this
week . in-store & online . get some holiday shopping done /

#flowers #shoplocalok #0Oklahoma #clothing I a C e b O O k

« This sample post for Facebook shows a
graphic for a sales promotion.

« The graphic can be changed out by
altering the background picture to
another and changing the color of the
text.

 This post is also an example that can be
used on Instagram as well to inform
consumers about the sale going on.

coiﬂ 4k 21 Comments 10 Shares

iy Like d) Share

View more 16 Comments

Write a comment... @ @ @ @




 This sample post for TikTok is a tour of
Human Interaction.

- The video helps potential customers
visualize the store and peak interest for
them to come and visit the shop or buy
something online.

« Posting a video like this on TikTok will
allow Human Interaction to reach new
customers in the Norman area and
around the United States.




Content Development
Approach

Instagram Facebook TikTok
« Develop content based « Cross-utilizing content « Develop content from
on new arrivals, sales, from Instagram while being new arrivals, how to build
and customer intentional about the older a floral bouquet, and
testimonials. demographic on Facebook. outfit inspiration.

- Shop feature . Breaking apart content - » User-generated content

reshare of customer post,
promotionals

e Mixture of user-

generated and created
content « Mixture of user generated

and created content




Tracking Measurement and

Evaluation

e Sprout Social is the best for monitoring and listening to this campaign.
o Allows for easy access to Instagram, Facebook and TikTok
e Shows engagement, publishing/scheduling, analytics, listening and employee
advocacy
e« Engagement features - smart inbox, message spike alerts, review

management

e Easy to use for evaluation
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Tuning 2\

e Monthly analytics reports will be conducted to ensure that content is engaging

and effectively increasing interaction with followers. Once the report is made,
the team can reassess what content is the most productive.

o Continually monitor TIKTok to ensure engagements are increasing as we post
more frequently and with trending content. If the target audience is not
engaging as planned, Instagram content promoting the account will increase.

e Pay attention to the hashtag #shoplocalok on Instagram to gain insight on

' successful content.

e Turn on Google Alerts with key words like retall, boutique, Oklahoma clothing
store, etc. in order to stay up-to-date on current trends and ways consumers
are moving towards.

o All tuning will be done at the end of each month across all platforms to make
sure the consistent social media posts are effective. At the end of the year, the

campaign will be assessed and adapted to the new year/trends.
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Bucdget

Per Year

e Sprout Social

o $249 per month for a standard subscription
e Content Creation

o Qverall budgeting: $10,000

o Canva Pro -$119.99/year or $12.99/month

o Staff photographers - $25/hr

o Part-Time Social Media Manager- $25/hr
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Proxy ROI

e By utilizing this social media marketing plan, we expect Human Interactions to see these
results:
o A 50% Increase In followers across Instagram within one year
o A 75% increase Iin page views on Facebook within one year

o A 75% Increase In engagement rates across both platforms
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Suggestions

f

TikTok Brand Ambassador Current Trends
Program




Thank you,
Questions?




References

e https://thehumaninteraction.com

e https://www.ibisworld.com

e https://thesoclalshepherd.com/blog/social-media-strategy-fashion-brands
e https://sproutsocial.com/pricing/

« Human Interaction Instagram

e Human Interaction Facebook
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